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2. What do you want to use social media for
in the future?



What social media
guidelines are out there?

1.Regulated content

2.Professional guidelines

3.Internal company guidelines



Where Is the FCC?




The Reverb
Communications Example

Reverb is an online public relations firm
One of.its clients develops gaming applications

Reverb Employees posted ratings on iTunes about Apps “Amazing New
Game” “Really Cool Game” etc.

They never disclosed who the were

FTC says Violation of Endorsement Guidelines
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